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Value of Social Media



0

In 2020, over 3.6 billion people were
using social media worldwide, a
number projected to increase to almost
4.41 billion in 2025.



Benefits of Social Media

Active, global audience

= Cost-effective way to reach your
audience(s) where they are
Many platforms to choose from:
find the right one(s) for you!
For individuals and organizations
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Twitter

450 Million active users
500 Million tweets shared per day
Fast-paced, timely updates are best

Engaging with others will lead to
more success on Twitter

Both professional and personal: lots
of journalists, policymakers here

Elon Musk ownership and the moral
and ethical concerns associated
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Instagram

2 billion active users
Mobile-only

The second most downloaded app in
the world

Photo and video (Reels and Lives)

Personal has become the professional
here with influencers in almost every
space

Doesn’t have to be highly polished
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Other Platforms

f
O
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reddit




Awareness to Action



Small asks

Awareness

Action

Big asks
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Awareness

Action

Providing knowledge:

Increase awareness of your
organization or community (e.g.,
share key messages about what
your organization does; your
community’s story)

Increase awareness of your
leadership (e.g., share your
participation at an event, meeting
with policymakers)

Increase awareness of your issue
(e.g., share an explainer video

about an issue)
burness



earthrise

2 ‘Amaxon Rostline

o

ninagualinga -)

earthrise.studio and
ninagualinga

a earthrise.studio @ Keep fossil fuels
in the ground.

For the second time in two years, an

oll spill has occurred in the
Ecuadorian Amazon on the banks of
the Coca River. Still suffering the
impacts of the spill in 2020, the
27,000 Kichwa living downstream
now face another environmental
disaster.

After the lower court judge threw out

their lawsuit seeking justice and
urgent measures to prevent future
spills after the massive April 2020,
the Kichwa brought their case
before Ecuador's highest court. The
case is still pending before the

Canctitutianal Canrr wicit tha linb in

Qv

9,198 likes

FEBRUARY 3, 2022

@ Add a comment...

W

Short-term goal: Calling
attention to a recent oil spill on
the banks of the Coca River.

Long-term goal: Build an
audience aware of the threat and
frequency of oil spills in the
Amazon and the impact they
have on the environment.



Awareness

Action

Getting someone to DO something:

Increase community engagement
and support (e.g., sign a petition,
email policymakers, protest)

Increase web traffic (e.g., visit a
blog post, report or an op-ed)

Generate new leads (e.g., increase
followers)
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Survival International &
@Survival

Hundreds of #Indigenous (Adivasi) people from across #India have been
protesting. Why?

Their lands are stolen for tiger reserves;
Tourists are welcomed in, but they're banned;
They're killed, violently assaulted & harassed.

Take action now: svlint.org/TigerReservesA...

5:00 AM - Apr 9, 2023 - 8,130 Views

Short-term goal: Sign this
petition now.

Long-term goal: Join the
movement and advocate
alongside the Adivasi people.



Defining Your
Social Media Presence



Why?

m Whatis the purpose and value of your accounts?
m Who is your desired audience and what value is it adding to them?

m  Whatis the voice and personality that you want to convey through
your content?

m Whatis your niche? What makes you unique?

How can you best use this account to meet your goals?




Purpose and Value

What is the purpose and value of your accounts?

@ O Connect with other advocates, Share your knowledge,
C @ O |ndigenous leaders, and expertise, and experience
O environmental justice

community

@: Amplify your work with peers :@: Discover new trends,

and other organizations : solutions, and conversations
relating to your work



Your Audience

Who should follow your
account?

Get specific—think of an
example to help narrow
down on your ideal
audiences

Quality > Quantity

Joe Biden
@JoeBiden

[% United States govergfient official

Husband to @DrBi

Followers you know Followers Following

President Biden &
@POTUS

[ United States government official
46th President of the United States, husband to @FLOTUS, proud dad &
pop. Tweets may be archived: whitehouse.gov/privacy Text me: (302)
404-0880

Michelle Obama 2
@MichelleObama
Girl from the South Side and former First Lady. Wife, mother, dog lover.
Always hugger-in-chief. #ThelLightWeCarry

The White House &
@WhiteHouse

[* United States government organization

Welcome to the Biden-Harris White House! Tweets may be archived:
whitehouse.gov/privacy

Pete Buttigieg &
@PeteButtigieg
Personal account. For official updates, follow @SecretaryPete. Husband,
father, veteran, writer, South Bend’s former Mayor Pete. (he/him)

Hillary Clinton &
@HillaryClinton
2016 Democratic Nominee, SecState, Senator, hair icon. Mom, Wife,
Grandma x3, lawyer, advocate, fan of walks in the woods & standing up
for our democracy.

Kamala Harris {3
@KamalaHarris

™ United States government official

Fighting for the people. Wife, Momala, Auntie. She/her. Official account is
@VP.
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What Makes You Unique?

Why should someone Your niche can be driven by:

follow you?

What kinds of content are
you uniquely suited to
provide?

Get input from others

Interests or passion projects
Personal experience
Work/job experience
Personal/career
connections

Talents, skills and more!




Voice and Tone o

Hindou &

@hindououmar

Indigenous woman / @SDGAdvocates / @ConservationOrg senior IPs fellow /
Environmentalist / @ipacc / @Afpat_Coordinator / English is my 5th language &

@ afpat.net Joined October 2010
996 Following  17.6K Followers

Hindou & @hindououmar - Mar 13 &
Today -> This is what happens when human beings occupy the spaces of
other species of nature.

Poor hippopotamus who finds himself in the middle of the infrastructure
looking for his way ==

Humans must learn how to live in harmony with with nature. #biodiversity

#Chad #facebook

Hindou & @hindououmar - Apr 1
Thank you so much for the honour among 99 Africans sisters @ @

ﬁ- ALIYU SADIQ ¥ @aliyusadiq_gky - Apr1
Congratulations for being recognized among the top 100 women
creating a better Africa by @myWeForGood

@lizwathuti @digitalmamabola @Dzennypha @fatimaaliu
@the ecofeminist @MoejohSeyi @DamilolaSDG7 @hindououmar

0:15 7,354 views |1

Voice: doesn’t change, Tone: changes, this
this is like your character Is like your moods
or personality and attitudes




Exercise 1
Defining Your Social
Media Presence



Create Your Social Media Presence

What is the purpose and value of your Who is your desired audience and what value
accounts? (ex. Call attention to land rights is it adding to them? Who do you want to
ISsues in your country) follow or engage with? (ex. Other Indigenous

leaders, global policymakers like UN officials)

What is the voice and personality that you What makes you unique? (ex. What message
want to convey through your content? (ex. do you want to convey? What story do you have
Comical, thoughtful, supportive) to tell?)




Creating
Compelling Content



Before sharing a post,
what do you want your
audience to think, feel,
or do?



Content Types



Thomas Friang
@TomFriang

Link
ln po Sts J'ai eu le plaisir d'animer ces 2 sommets. Le témoignage de

o @hindououmar comme I'ambition de @ZacGoldsmith en 2021 m'avaient

(Trafflc + marqué. L'appel a la mobilisation de @JaneGoodalllnst ou la clarté de

@SelwinHart sur l'urgence n'étaient pas moins saisissants.
: globalforestsummit.org/2021-outcomes

Actlon Translated from French by Google
| had the pleasure of hosting these 2 summits. The testimony of
@hindououmar like the ambition of @ZacGoldsmith in 2021 had marked
me. The call for mobilization of @JaneGoodallinst or the clarity of

@SelwinHart on the urgency were no less striking.
globalforestsummit.org/2021-outcomes

™

GLOBAL ’

FORESTSUMMIT

BRUSSELS | ONLINE | 24 MARCH 2022

globalforestsummit.org
Library - Global Forest Summit
Global Forest Summit: Take a look at our 2021 online conference.

11:38 AM - Mar 21, 2023 - 460 Views




Photos and GIFs (Awareness & Engagement)

E! UN Women &
wonmee @UN_Women

We need to protect #IndigenouslLanguages to preserve:
unique identities

@ priscilatapajowara « Follow cultural history
London, United Kingdom ¢ traditions
collective memory
rich diversity!
@ priscilatapajowara O que vocé tem #WeArelndigenous #UNPFII
feito pela nossa Mae Terra?

N6s somos a extensdo da natureza e
€ necessdrio se conectar com a
Terra e lutar por ela. A nossa
existéncia depende dela viva. @

International Year

. of i
Indigenous gp"
Languages

#earthday
Edited - 50w See translation

Qv W

258 likes
APRIL 22, 2022




Videos, Reels, and Stories (Awareness & Engagement)

Land Needs Guardians &
@land_guardians
. ninagualinga ® - Follow Momentum is growing: the #LandNeedsGuardians campaign launched
in January 2020 and today has over 60,000 supporters. Have you added
your name yet to support Guardians on the ground?
. ninagualinga & Todays climate #GuardiansGathering #GG21 [
crisis has everything to do with landneedsguardians.ca/showyoursupport
violations of Indigenous Peoples i
rights and territories. We are the first
impacted by the fossil fuel industries
responsible for climate change and
we are also the first impacted by the
devastating effects of climate
change.

The world needs to acknowledge
Indigenous Peoples contributions in
the fight against climate change and
in protecting biodiversity and all life
on this planet!

La crisis climatic tiene todo que ver
con las violaciones de derechos de

Qv W

98,849 views

NOVEMBER 13, 2021

@ Add a comment...




All text (Awareness & Engagement)

@ The Rockefeller Foundation 2
@RockefellerFdn

Health should be a central
consideration in our climate
discussions. This means prioritizing
the needs of the most vulnerable and
ensuring we have the tools to address

the health impacts of climate change.
#HealthandClimate #HealthForAll

11:20 PM - Mar 23, 2023 - 3,342 Views

8 Retweets 32 Likes 1Bookmark

O 1 Q N

B3

Kate Mackenzie &
. @kmac

In the 1st week of COP27, just a couple of days after "Finance Day", one
chapter in one country's debt/climate/fossil fuel story concluded. Chad,
an oil producing African nation, became the first country to get a debt
restructuring under the Common Framework.

12:33 AM - Nov 25, 2022

16 Retweets 2 Quotes 64 Likes 15 Bookmarks

) ) Q H

3

Kate Mackenzie & @kmac - Nov 25, 2022

Replying to @kmac

The deal was criticised by World Bank president David Malpass because
it didn't actually reduce the NPV (roughly, the total amount that creditors
would receive).

marketscreener.com

World Bank's Malpass criticizes Chad creditors' p...
World Bank President David Malpass on Friday
said he was deeply concerned about Chad's ...

Q 2 o Q 3 il oA

However it was good enough for the IMF, with MD Kristalina Georgeiva
pointing out that it protected the country from further oil price falls. It's
expected the restructuring will allow mean Chad receives $145m under
its IMF programme in the next few weeks.

0 Kate Mackenzie & @kmac - Nov 25, 2022




What Do I Post?



What Do I Post About?

The best posts will be authentically you - sharing your expertise, your
personality, and what you see in your life or community.

Updates about you and your advocacy
News related to Indigenous rights, climate change, environmental justice, etc.

Recaps or live content from events or conferences

Advice
Resources like reports or white papers
Asking questions or starting a poll to hear from and engage with your

audience
Anything else! There's no set rules—be creative, try new things!



Content to Think Carefully About

Legislation and politics. How comfortable are you weighing in on specific
legislation or talking about political leaders or candidates? Do you receive funding
that impacts how much lobbying you can do? Does it put you at risk?

“Controversial” topics and breaking news. Use your judgment. If a topic is more
likely to cause debate and anger than provide valuable guidance—weigh where
you stand on engaging.

Public versus private content and accounts: what do you feel comfortable
sharing with the world versus only with those you allow to follow you? Do you
want separate personal and professional accounts? How does the content differ if
you have separate accounts? Consider: Twitter Circle and Close Friends.

There’s no right answer here: it’s different for everyone!




Content to Avoid

= Internal-only and confidential events. Avoid live-tweeting or posting about
internal-only or confidential meetings and events.

= Don’t post until the embargo lifts! Make sure all information you’re sharing is
open to the public and that any dates/times restricting sharing it have passed.

- NOBODY wins a social media comment war. The best response is often no
response. Ask yourself: how much time do | want to invest in this? What is this
person’s intent? Are they using hate speech? Remember: you can block people
who harass you or post offensive content.

When in doubt — if it doesn’t feel right, don’t publish.




Four Principles of
Good Content

Make It Timely

Make It Engaging

Make It Inclusive

Make It Collaborative



Principle #1

Make it Timely

Timing is everything - but it also
requires a bit of planning.

Finding topics that are trending with
your desired audience will help make
the most relevant content

Capitalizing on moments can help you
join larger conversations about a topic,
day, event, or experience.

This helps your posts stay relevant
and relatable to your audience.



Planned Moments

These are milestones that have firm or set dates that you can plan around.

Tips Examples
m Use a calendar to map out dates m Global Observances
and look at what's coming up. m Anniversaries
m Decide which planned moments m Holidays
are worth the investment. m Seasons
m Organizational Dates
m Events
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Impromptu Moments

These are events that don’t have a planned/firm date — they pop up.

Tips Examples
Review your feeds periodically Trending Topics
throughout the day: look at Hashtags
trending topics on Twitter, follow Breaking News
hashtags, use the search on Follower Milestones
Instagram Consumer or Industry
Use social listening tools to find Trends
trending topics or monitor Cultural Events/Moments

keywords and hashtags
Use Google News alerts



Live Tweeting / Stories

Sharing live updates, via Twitter or Instagram Stories, is a great way to
engage in timely moments.

This type of “on-the-ground” reporting:

Builds relationships during events such as public meetings,
conferences, or global convenings.

Raises your profile as a thought leader and trusted expert — people
know to turn to you for live updates and reactions on breaking news
moments or to hear the latest information from an event.



Examples of Timely Content
9‘ Vanuatu UN &

@VanuatuUN

[ :
|NTERNATIONAL ’ sara.omic + Follow A huge thank you to all involyed inthe sucgessful adoption by
« Sharm el-Sheikh consensus of the #ICJAO4Climate resolution. Wonderful to have our
,' |ND|GENOUS - Hon. PM and Minister in town for this special occasion. Also having our
’ ” <t ’ sara.omic Participacion de la youth activists, legal team and other friends in town. Special shout out
PEOPLES &+ Coordinadora de Mujeres Lideres to the #ICJAO4Climate Core Group, both Ambassadors and experts who
;zgg;;‘:;ife Mescomerica en s have been working tirelessly in NY to fine-tune the draft resolution and
#Mujeresindigenas legal questions, and build consensus and support for the
Amarie Embera #|CJAOAClimate. Excited to move into the next phase and continue this
::":'t;’u':’:";eﬁ:';:?s momentum as we and global community work in coordination to make
FAO submissions to deliver an advisory opinion of value that will contribute
Alianza Mesoamericana de Pueblos meaningfully to #climatejustice #climateaction @CIJ_IC)

y Bosque-AMPB

20w See translation

@antonioguterres @ForumSEC @pisfcc @WY4C)

Q nidhy__saboriguidede % %% o
et THAMA

20w Reply

@ Add a comment...




Principle #2

Make it Engaging

Social media is a two-way street.

It's not just about sharing content but
getting your audience to engage with
you and other community members.
Utilize the various features that the
platforms give us

We want our audience to participate,
learn, or take action.



Be A Resource

Create content that helps your
audience take action.

= Answer commonly asked
questions

= Share helpful tips or
resources

= Use design and data
visualisation for ease of
consumption

@ UNPFII &2
@UN4Indigenous

¢Qué dice la Recomendacion General No.39 de la #CEDAW sobre las
Defensoras Indigenas de derechos humanos? Echale un vistazo:
bit.ly/3TeBIXP

#Somoslndigenas #Mujeresindigenas

Translated from Spanish by Google

What does General Recommendation No.39 of #CEDAW say about
Indigenous Human Rights Defenders? Check it out:

bit.ly/3TeBIXP

#Somosindigenas #Mujeresindigenas

¢Qué hay en la Recomendacion General
No.39 de Ia CEDAW?

“Las defensoras indigenas de los derechos humanos se enfrentana
asesinatos, amenazas y acoso, o a la criminalizacion, estigmatizaciony
descredito de su trabajo.

Los Estados Partes deben adoptar medidas que tengan en cuenta las
cuestiones de género para reconocer, apoyar y proteger publicamente la
vida, la libertad y la seguridad de las defensoras de los derechos humanos de
las mujeres indigenas, y para garantizar unas condiciones seguras y un entorno
propicio para su labor de defensa sin discriminacion, racismo, asesinatos, acoso
ni violencia.”

Department of

Para 51
{4 United sbidd
@ @) Natons | smrtias




ninagualinga and
helenagualinga
Original audio

Tell a Story

ninagualinga @ Por el Dia
Internacional de Accién por los Rios
visitamos la comunidad Kichwa de
Serena y viajamos por el rio
JatunYaku y Napo junto a
@yuturiwarmi la primera guardia
indigena liderada por mujeres de
Napo, y también con los jovenes de
@piatua_resiste y @naporesiste .
Estuvimos muy felices de compartir
juntos en el rio. Pero no pasé mucho
tiempo en el viaje rio abajo cuando
comenzamos a ver la destruccién y
la dolorosa realidad que enfrentan el
rio y las comunidades que dependen
de él.

Use your channels to tell a story
about an experience or journey
that connects with what your
audience cares about.

Share a personal or
organizational story

Use a leader’s experience
Share a different

perspective .
. Today with a'group of
Threads and videos Indigenous youth

Los proyectos mineros a lo largo del

rin NlanA eAn 11na Arava amanaza

Qv W

. Liked by perras.kallejeras and others
MARCH 15

@ Add a comment...




Get Interactive

Give your audience other ways
to engage:

= Ask questions or prompts
that encourage your
audience to respond.

= Tryapollin a post or your
story.

= Embrace the call-to-action

Cor Gates Foundation
) @gatesfoundation
The latest episode of the Gates Foundation’s podcast "Make Me Care

About.." is all about the future of sanitation. Here's a quiz:

What percentage of a family’s potable water does the average flush toilet
use?

10% 17.6%
25% 25%
50% 271%

188 votes - Final results

12:45 PM - Apr 4, 2023 - 20.5K Views

burness



<

Utilize Platform Features

Platforms already have in-app features to
help you create the most engagement
content. One idea can be turned into
multiple types of content.

460 171K 2,061
Posts Followers  Following

Adrielle Priscila

Artist

Produtora de Audiovisual da Amazonia @
Comunicadora @midiaindiaoficial

Apresentadora @catracalivre

ASSISTA WEBSERIE AGAWARAITA &
youtube.com/channel/UCx-hgDsfk7kJB4EaTulJ8qw
See Translation

£.) AidaQuilcué
@aida_quilcue

Here are a few examples:
#DDHH
@ El pueblo #Awa en #Narifio estd viviendo una crisis humanitaria sin e e A

precedentes.
Hacemos un llamado a que se detenga la violencia armada y se evite el

Hashtags and Mentions
Twitter Threads

Twitter Polls

Twitter Chat

LinkedIn Live
Facebook/Instagram Live
Facebook/Instagram Stories
Instagram Story Features: quizzes,
polls, questions

Instagram Highlights
Instagram Reels and Carousels

exterminio fisico, cultural y espiritual de los pueblos originarios. % %

| Leer Comunicado E2E3E2

Translated from Spanish by Google

#DDHH

@ The town #Aw4 in #Narifio is experiencing an unprecedented
humanitarian crisis.

We call for an end to armed violence and to prevent the physical, cultural
and spiritual extermination of native peoples. % %

') Read Statement E4E2

LO®HE

EUA == Costa Rica... Panamd & Egito = Espanha




Principle #3

Make it Inclusive

We must create content for all - not
just some.

|s your content accessible to the
almost 3 in 10 people who have
visual impairments and the 1in 15
people who have auditory
Impairments?

Are you representing and talking
about people or groups respectfully
and accurately?



2.2 billion people have a visual
Impairment or blindness and 466 million
people have auditory impairments or
hearing loss

Source: World Health
Organization, February 2021

When you post, ask yourself: is your content accessible to everyone?




What Not to Do...

E3 World Health Organization (WHO) @...
Large inequalities in access to water,

World Health Organization (WHO) & @WHO - Mar 22

World Health

Organization, . - - . .
sanitation & hygiene confinue to persist:

Large inequalities in access to water, sanitation & hygiene continue to
persist:

| At least 2 billion people rely on supplies that are unsafe

| 673 million people still £ in the open

| An estimated 3 billion people have no access to basic
facilities

I At least 2 billion people rely on ()
supplies that are unsafe

I 673 million people still & in the open

! An estimated 3 billion people have no
access to basic W« facilities

g

#WorldWaterDay

#WorldWaterDay https: #pbs.twimg.com/
media/ExFubhiXAAEKn4a.jpg

W Twitter | Yestarday at 10:12 AM

O 38 0 412 Q 882

>



http://www.youtube.com/watch?v=ZGg29KoEb7Q

Keep Content Accessible @ e

Today we gathered together outside RBC’s Annual General Meeting to
call them out for financing violence against Indigenous Peoples, &

EmOjiS' Use them in moderation avoid using destruc‘tion of land and waters. Invest in land defense, divest from fossil
) ’ fuels! %
them as bullet points or in the middle of written #RBCRevealed #NoMoreDirtyBanks #BankOnOurFuture #Divest #xye

N URENT LT .
VYIS PR

content (put them at the end of text). Double-
check the descriptions on emojipedia.org.

Hashtags: Use in moderation (1-3), make them
#CamelCase, and place them at the end of
tweets or posts when possible.

Images (including GIFs): Add alternative text to
all images, particularly those with text on them.

4:31PM - Apr 5,202

. . . ) Image description
VldeOS: Add Closed Captlonlng for VldeOS Wlth 138 Retweets 3 Qu Rally outside RBC AGM, Delta, Saskatoon
dialogue, avoid using flashing lights or strobe
© Dismiss &

effects. Triple check all of your captions!



https://emojipedia.org/

Inclusive Language

m Use thoughtful and precise wording: how does an individual or
group prefer to be referred to?

m Asset versus deficit framing

m Person-first versus identity-first language — whenever possible,
determine which approach a person/group prefers

m Contextis key

burness



Principle #4

Make it Collaborative

Collaborating is a great way to
diversify your content and reach
new audiences.

Partnering with others can help
you also meet and achieve goals.



' hindououmar - Follow

ﬁ hindououmar Nous sommes en
route pour la cérémonie de
réception du prix international des
femmes leaders DVF 2022 & @
A bientdt les photos de la cérémonie
@

31w See translation

Potential Partners

External

‘ dr.emuwa Félicitations a vous o
" toutes! Change makers! § @ #
ahd

31w Reply See translation

l yougouda.ahmadou Bsr o

31w 1like Reply
See translation

Advocates

Peers/Partners (Organizations
and Individuals)

Influencers

Policymakers

‘ cocobrandolini So nice to meet o

Qv W

i i
9 sara.omic « Follow
e

& sara.omic En este mes de abril inicio
acompafiando al Comité Asesor de
Mujeres Indigenas de Panamé-
CAMIP, con la voluntad a qué la
misma se pueda fortalecer como la
plataforma de incidencia politica de
las mujeres, escuchando las
ensefianzas espiritual, reflexiones de
la situacién actual de la mujer
Indigena, reglamento interno asi
como el Plan de Empoderamiento
Econémico de las Mujeres Indigenas
de Panama. Con el apoyo de
@fscindigenousfoundation y BID

| a comment...

Internal

1w See translation

rosario.8518 Gran Labor )

Organization leadership
Employees

5d Reply See translation

oQv A

71likes
7 DAYS AGO

© Addacomment




Before partnering, think about these questions:

Will this help achieve one or more of your goals?
Is it worth the investment (time and cost)?
What can you offer your partner’s audiences and vice versa?

Are there any red flags or concerns to take into account?



How to find a collaborator?

Join Groups on Facebook and LinkedIn to find others in
the same topic/issue areas that you work in

During your daily scan, see what names of individuals and
organizations keep appearing that you trust and look into
reaching out to them (via email or direct message)

Engage with relevant content to get on potential
collaborators’ radars



Light Lift

Sharing a partner’s
resource (e.g., sharing a
sample post from a
toolkit)

Following or following
back

Building a Twitter list
Engaging with a
partner’s content (like,
retweet, share)
Collaborative post on
Instagram

Partnership Opportunities

Authoring a joint article,

op-ed, or blog

Inviting a partner to
speak on a webinar or
event

Developing a toolkit of
sample content that
partners can share to
promote your work

Heavy Lift

Campaign

Facebook, Instagram, or
LinkedIn Live

Social media account
takeover

Co-hosting a webinar or
event

Twitter chat
Developing a new
resource (e.g., report,
guide)



Exercise 2:
Identifying your content



Identify Your Content

Spend a few minutes thinking through the content you want to post about:

What types of personal updates would you share?

Throughout the year, what big moments do you have? (Ex: annual events
or meetings like UNGA or COP28; next week's forum)

What are you working on that you want to promote? (Ex: published
papers/journal articles, op-eds you're writing)

What type of issues do you want to post about?

What sources (news outlets, individuals, organizations, funders) are you
comfortable sharing content from?



TINIEFoOR A
P BREAK‘

___._.,Q




Combating
Misinformation



Know the content you’re sharing

- Read the full article / thread / caption = wantto readi article first?
= Look at every image in the carousel voufte about o share an arcle

= Click “the link in bio” on Instagram Leam more

= Watch the whole video (and read the

captions/ listen to the audio)
= Check the source

T1 Retweet

2 Quote Tweet

Is there anything in the content that gives you pause? Why?




Know your sources

Have you heard of the person or
organization who shared or
authored this content?

If it's a person, are they from a
reputable organization or
company?

Who are they engaging with?

|s this the person’s or
organization’s real account?

[ Following

0 vee

President Biden @2
@POTUS
[™ United States government official

46th President of the United States, husband to
@FLOTUS, proud dad & pop. Tweets may be archived:

whitehouse.gov/privacy

Text me: (302) 404-0880

2 WhiteHouse.gov Joined January 2021
13 Following  30.2M Followers

President Joe Biden (So-Called)
@bidendpres

I'm not selling ya coupons; just a snappy VP with a whole
lotta gumption and half a mind to do it. Running for all
fifty, jack. By the by, this is not Joe Biden

© Greenville, DE (2 drewjanda.info
Joined December 2017

95 Following  102.6K Followers

Is there anything about this source that gives you pause? Why?




Verification: Does It Still Matter?

Twitter Blue > 2

1,173 Tweets

We updated our verified badge

A verified badge now means an account has been
verified with a valid ID, and may not be well known.
Meta Verified is a subscription that offers enhanced

verification, proactive account protection, direct
Twitter Blue & O customer support and more.
@TwitterBlue

Learn more
Subscribe to get your blue checkmark and early access to select

new features, like Edit Tweet. More exciting updates coming soon!

Join waitlist
© Twitter HQ (2 twitter.com/i/twitter blue...
Joined June 2021




Best Practices




Overall Best Practices

Post length. Typically, shorter is better. And remember, on Twitter, you're limited to
280 characters (including spaces; 257 characters if sharing a link).

Use more than words. Links, polls, images, videos, and even GIFs or emojis can all
make your content more engaging.

Keep it simple. Avoid jargon. If your point isn’t clear on the first read, readers will
scroll on by. Write at an 8th-grade level.

Diversify. Don't share content the exact same way every time you post — test out
the different ways platforms allow you to share to create a diverse profile. Share
videos / reels, text-only tweets, a link, quote retweet, a carousel, or infographics.
We have a lot of tools in our social media toolbox — experiment with them!



Hashtags and Mentions

Inserts your tweet or

post into the conversation and is a
great way to find more information.

(:3 sara.omic « Follow

sara.omic Aprovecho hacer un
breve resumen de lo que ha Sido
Marzo, tuve la oportunidad en
obtener reconocimiento por la
Federacion de Mujeres Periodistas y
Relaciones Publicas "por la gestion
extraordinaria hacia la mujer y
pueblos Indigenas" que impulsa en
visibilizar el trabajo de muchas
mujeres que dedican su vida en
luchar por los derechos de las
mujeres.

#Mujerindigena

1w See translation

0 molinachpp %% o

1w Reply

oQvy W

103 likes
MARCH 31

© Addacomment...

Adds
another person or organization
to your post. A great way to
show and build connections or
give credit to others.

. Hindou &
@hindououmar

It was a great honour meeting President elected|@LulaOficial ¢f #Brazil

today @COP27P in Sharm el Cheick during the last day of the climate
negotiation.

Meeting him gives #IndigenousPeoples hope to protect our homes :
forests and lands #COP27

- S “
o z '\
C Q&United 8] T
) Climote b

A og A

12:17 AM - Nov 18, 2022




DRTEDROS
< Posts Follow

drtedros @
Gaziantep

Work smarter.,
not harder:

@drtedros

Just arrived in Gaziantep, #Turkiye, to meet Re u I O S e
with health officials, health workers and ,

responders, and people affected by the recent
earthquakes. Hans Kluge and | will reaffirm

WHQO's solidarity and support for recovery | euS e a l l d
and #HealthForAll people in €1, ,

repackage
your content.

World Health
Organization

Qv W

511 likes
View all 19 comments
February 27



Worth Repeating: Utilize Each Platform’s Features

Twitter Instagram
Tweets: text-only, include link Feed posts: Reel, single image or
and up to four photos, GlFs, or video, or a carousel of up to 10
videos Images or videos
Quote retweets Stories (24 hours — Highlights)
Replies Story features: Quizzes, polls,
Threads questions, “Add Yours” stickers,
Polls and more
Circle Link in bio

Close Friends



Think About the Platform

Ask yourself: what platform is the content I'm sharing best suited to:

= Are you sending people to a link (like an op-ed or report)?
= |s your content visual?

= Where is the conversation taking place and how?
— Trending hashtags

— Live tweeting

burness



Live Tweeting Best Practices

Make a “cheat” sheet if you have time!

Start with an intro tweet: let others know you're
there and tweeting

For all tweets, include the event hashtag
(ex: #COP28)

Keep tweets to no more than every 5 minutes

Remember to retweet, reply to, and like tweets
from others who are also live tweeting

Try to pair tweets with photos when possible

Twitior Cheat Shoat: [Event Mama]
[Date] | [Time]

bO NOT FILL THIS TEMPLATE OUT - MAKE A COPY

Koy Evant Hashtags:
Examples: #COFZ8

Moy Puople and Grgantzations: :

Twaats
Ganral rules of thumis for s twssting:

*  Always use the ovent hashtag: #(nsert event hashtag)

End with a tweet thanking organizers and speakers
for a great discussion


https://docs.google.com/document/d/1MdWfoMBnDr7qNaO0V-18IZveFe-dQmXfkfFEborUthI/edit?usp=sharing

Build a feed you want to read gl

Followed Suggested Not Interested
@. Home News
Black Lives Matter + COVID-19 + Business news -+
" Topics al.l.OW you to fOl.l.OW # EXPlore US national news + World news -+ Sciencenews +
i ! i i COVID-19: health experts + Weather + New lerceu +
topics you're interested in g A— r
to see related content. Science
B Messages Space  + | Physics
= Lists show the content percholagy + ) ( Weather
Bookmark i ) )
from a Set group Of m OoKmarks Biology + Environmentalism
accounts. [ Twitter Blue Ve Al
= Instagram Explore (Q A Profile }
icon) allows you to search & Mois oy y
terms and will show \

BAD HABITS MOMS |t
NEED TO BREAK: |NRGISRRREEEES

content you may be
interested in.




Incorporate Social Media into Your Day

Get the app for phone or tablet
Turn on notifications

Set a reminder to check in

Set time limits

Figure out when you want to E
post (you can schedule posts

using free services like
Tweetdeck and Buffer)



https://tweetdeck.twitter.com/
https://buffer.com/

How Often Should You Post?

v @ g}

2-3 tweets 3-4 posts 1-2 posts
per week per week per week

burness



Exercise 3:
Let’s Practice



Scenario 1: You Were Quoted

Congratulations! The New York Times is quoting you multiple times in a feature
article on an issue you care deeply about.

Draft a rough plan for how you would promote it on social media.

Elements to consider and discuss:
What are different ways you can share it from your channels?
— How would it differ on Twitter versus Instagram?

How can you spread the word to partners and make it easy for them to share?



Scenario 2: Event Promotion

COP28 will be taking place in Dubai from 30 November - 12 December.
You will be in attendance from 1 December - 7 December.

Develop a draft plan for how you will promote you're at COP28.

Elements to consider and discuss:
Let people know where to find you:
— Are you attending or hosting any events? When and where?
—  Will you be hosting a pavilion?
What type of content do you want to share? Videos? Photos? Text?
What platforms?

Do you have a call to action (follow me for updates, subscribe to
a newsletter?)



Scenario 3

Someone replies to an article you tweeted where you shared concerns about
new construction in your community and its implications. They comment
saying you're standing in the way of development and progress, preventing
jobs and hurting your community’s economy.

Do you engage with the reply?

Elements to consider and discuss:
What is your usual stance on replying to comments?
Who is the commenter (do they have a large following? Does it matter?)?
How much time do you want to invest in this?
What would your response be?
What is their tone/message: uninformed or using hate speech?
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